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FOREWORD 


The object of this bibliography is to present in convenient 
form a list of titles of some of the more important works in 
the retailing field. No attempt has been made to give all 
titles. Selections have been made with reference both to prac- 
tical value and to availability. Books in foreign languages are 
entirely omitted, although both in French and in German 
there is an extensive literature on retailing and there are begin- 
nings in other languages. Some books published in England, 
but readily obtainable in this country, are included. Titles long 
out of print and therefore difficult, to procure, are, for the 
most part, omitted. 


While an effort has been made to include all books of 
value, subject to the exceptions already noted, the exclusion of 
any title from the list should not be interpreted as an indica- 
tion of a judgment that it was not worth including. It is prob- 
able that some important works may have been overlooked. 
Suggestions on this or any other point are invited by the writer 
in order that corrections may be made in later editions. 


This list is the result of several compilations made from 
time to time over a period of many years, chiefly as personal 
aids and as helps to students in classes in retailing. In making 
up the earlier lists there was no thought of publication, hence 
no effort was made to follow any uniform method of making 
title entries, and the writer has been addicted to abbreviations 
never sanctioned by good library usage. Paging, prices, dates 
of publication were occasionally omitted; and authors’ names 
were never written out in full but always indicated by sur- 
name and initials only. Considerable help has been courteously 
given by members of the staff of Columbia University Library 
to put the list into more presentable form, for which service 
grateful acknowledgment and thanks are extended; but for 
the errors and unconventional methods of entry the writer 
assumes the full and sole responsibility. 


Digitized by the Internet Archive 
in 2022 with funding from 
Kahle/Austin Foundation 


https://archive.org/details/bibliographyofreO00Opaul 
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A. General Books on Retailing 


ALEXANDER HAMILTON InstiruTE. Modern Merchandising. 


A Series of Texts Prepared as a Part of the Modern 
Merchandising Course and Service. New York, 1927. 


10 vols. 
I. JEeNnKs, J. W. The Science of Business. 335 p. 
2. Kwnapp, J. W. Store Management and Business 
Organization. 373 p. 
3. GREENDLINGER, L., and JoHnsron, P. H. Fi- 
nancing. 389 p. 
4. Frey, A. W., and Nystrom, P. H. Merchan- 
dise Control. 353 p. 
5. Murpny, J. A., and Biock, J. Buying. 332 p. 
6. Comyns, R. J., and Jones, J. G. Selling. 336 p. 
7. ParrisH, A., and MacBripg, B. Advertising. 
Bye 
8. Beegse, D. E., and Cuiips, G. S. Credits, Col- 
lections and Correspondence. 368 p. 
9. Mappen, J. T. Accounting. 404 p. 
10. Barrett, R. W. Business Law. 349 p. 
ArTMAN, C. E. Food Costs and City Consumers. New York, 
Columbia University Press, 1926. 170 p. PROMS 
Better Retailing. 3d ed. Dayton, O., National Cash Register 
Cor10252° 2121p Gratis 
Brisco, N., ed. Principles of Retailing. New York, Prentice- 
Hall Ine. 519270327 -p. 5-00 


Couns, H. S. Retail Store Management. New York, Alex- 
ander Hamilton Institute, 1919. 31 p. 

Davin, D. K., and McNarr, M. P. Problems in Retailing. 
Chicago, A. W. Shaw Co., 1926. 789 p. 
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Davin, D. K. Retail Store Management Problems. New 


York, A. W. Shaw Co., 1922. 1050p. 675 
FarrinctTon, F. Store Management. Chicago, Byxbee Pub. 
Co 1G220 252); 1.00 
Firene, A. L. A Merchant’s Horizon. Boston, Houghton 
Mifflin Co., 1924. 265 p. 2.50 
GreEENE, J. H. Principles and Methods of Retailing. New 
York, McGraw-Hill Book Co., 1924. 276 p. 2.50 
Haun, L., and Wuire, P. The Merchants’ Manual. New 
York, McGraw-Hill Book Co., 1924. 614 p. 5.00 
Haywarp, W. S. The Retail Handbook. New York, Mc- 
Graw-Hill Book Co., 1924. 617 p. 5.00 
Horcukin, W. R. Modern Merchandising. Garden City, 
N. Y., Doubleday, Page & Co., 1925. 296 p. 3.00 
Mears, C. W. The Big Merchant’s Problem. 2d ed. Cleve- 
land, O., Chas. W. Mears, 1925. 28 p. 1.00 
Nystrom, P. H. The Economics of Retailing. 2d ed. New 
York, Ronald Press Co., 1919. 404 p. 3.00 
Nystrom, P. H. Retail Selling and Store Management. New 
York, D. Appleton & Co., 1914. 279 p. 2.00 


Nystrom, P. H. Retail Store Management. Chicago, La 
Salle Extension University, 1917. 242 p. 

Partin, C. C. Modern Retail Merchandising. Im Proceed- 
ings of 2d Pan American Scientific Congress, 1915- 
1916. Vol. 3, p. 624-34. Washington, 1917. 

Secrist, H. A Business Barometer for Retailers. Chicago, 


Northwestern University, 1922. 20 p. -50 
STEHMAN, J. H. Bibliography on Retailing. Washington, 
U.S. Department of Commerce, 1927. 4p. Gratis 


STEHMAN, J. H. Publications on Domestic Trade. Issued by 
the Bureau of Foreign and Domestic Commerce. Wash- 
ington, U.S. Department of Commerce, 1927. 6p. 


Gratis 
WanaMAKER, J. Maxims of Life and Business. New York, 
Harper & Bros., 1923. 129 p. 1.00 
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WHITEHEAD, Harotp. How to Run a Store. New York, 
Thomas Y. Crowell Co., 1921. 296 p. 2.50 


GENERAL BUSINESS PERIODICALS 


The following business periodicals are of interest to re- 
tailers. They do not deal specifically with retailing, but are 
helpful in interpreting general business trends. Periodicals 
dealing more specifically with retailing and retail goods are 
to be found under appropriate headings further on in this bibli- 
ography. 

Advertising and Selling. New York. Fortnightly. 3.00 


Commerce and Finance. New York: Weekly. 5-00 
Daily News Record. New York. Daily. 15.00 
Journal of Commerce. New York. Daily. 15.00 
Lefax. Philadelphia. Monthly. 3.00 
Magazine of Business. Chicago. Monthly. 4.00 
Printers’ Ink. New York. Weekly. 3.00 
Printers’ Ink Monthly. New York. Monthly. 2.00 


B. History and Biography 
Acresti, O. R. David Lubin. Boston, Little, Brown & Co., 


1922..372 D. 3.50 
APPEL, J. H. My Own Story. New York, Platt & Peck Co., 
FO13. 1406p. .50 


BeaBLe, W. H. Romance of Great Businesses. London, 
Heath, Cranton, Ltd., 1926. 271 p. 
ConweELL, R. H. The Romantic Rise of a Great American. 


New York, Harper & Bros., 1924. 225 p. 2.00 
Dircuett, S. H. Eaton’s of Canada. New York, Dry Goods 
Economist, 1923. 60 p. 2.00 
Dircuett, S. H. Marshall Field and Company. New York, 
Dry Goods Economist, 1922. 160 p. 3.00 


The Filene Book. Boston, Wm. Filene’s Sons Co., 1923. 32 p. 
Forses, B. C. Men Who Are Making America. New York, 
By Ca¥ orbes.Pub, Co.p4917.. 442:p, 
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Grpspons, H. A. John Wanamaker. New York, Harper & 
Bros., 1926. 2 vols. 10.00 


Golden Book of the Wanamaker Stores. Philadelphia, John 
Wanamaker, 1911-3. 2 vols. 


HicinpotHamM, H. N. The Making of a Merchant. Chicago, 


Forbes & Co., 1906. 210 p. 1.50 
The History of Lord and Taylor. New York, Lord & Taylor, 
1926. 62 p. 


Husparp, E. A. T. Stewart; Little Journeys to the Homes 
of Great Business Men. East Aurora, N. Y., The Roy- 
crofters, 1909. 30 p. 

HuncerForp, E. The Romance of a Great Store. New 
York, R. M. McBride & Co., 1922. 281 p. 2.50 
(The story of R. H. Macy & Co.) 


La Watt, C. Four Thousand Years of Pharmacy. Phila- 


delphia, J. B. Lippincott Co., 1927. 665 p. 5-00 
Ronan, T. Confessions of a Dealer. London, Mills & Boon, 
1924-205"); 


SCHLESINGER, A. M. The Colonial Merchants and the Amer- 
ican Revolution. New York, Longmans, Green & Co., 


1918. 647 p. 4.00 
SELFRIDGE, H. G. The Romance of Commerce. New York, 
Dodd, Mead & Co., 1923. 422 p. 3.00 


Tuorsen, J. M., ed. Grocery Clerks Who Have Become 
Successful. Canajoharie, N. Y., Bartlett Arkell, 1925. 


91 p. 
C. Accounting and Control 
AvuRBACH, J. B., et al. Tested Retail Collection Plans. Phila- 


delphia, Retail Ledger Pub. Co., 1926. 3.00 
Breese, D. E. Retail Credits and Collections. New York, 
Harper & Bros., 1919. 247 p. 1.50 
BRueERE, H. J., and Lazarus, A. Applied Budgeting. Chi- 
cago, A. W. Shaw & Co., 1926. 248 p. 6.00 
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Budgeting for Department Stores. New York, Metropolitan 
Life Insurance Co., 1925. 17 p. 

(Policy Holders’ Service Bureau, Report No. 63.) 

CarTHacE, P. I. Retail Organization and Accounting Con- 
trol. New York, D. Appleton & Co., 1920. 349 p. 3.00 

Comstock, L. M. Modern Retail Methods, Records and Ac- 
counting. New York, United States Corporation Co., 
1925. 522p. 10.00 

Costs and Profits of Retailing in Dene County, Wis., 1925. 
Madison, Wis., University of Wisconsin, 1926. 

Costs of Operating Drug Stores in Minnesota, Iowa, North 
Dakota and South Dakota, 1925. Minneapolis, Minn., 
University of Minnesota, 1926. 

Craic, D. R. Compensating Retail Salespeople. New York, 
American Management Association, 1925. I5 p. 1.00 
(Survey Report No. 16.) 

Davin, D. K., and McNair, M. P. Problems in Retailing. 
Chicago, A. W. Shaw & Co., 1926. 789 p. 5-00 

Ernst & Ernst. Budget Control. New York, 1925. 30 p. 

Greer, H. C. Study of Salesforce Compensation and Ex- 
pense in Retail Furniture Stores of the Ohio Valley, 
Year 1924. Columbus, O., Bureau of Business Research, 
Ohio State University, 1926. 16 p. 

(Bureau of Business Research Monographs No. 4.) 

Greer, H. C. Uniform System of Accounts for Retail Fur- 
niture Dealers. Columbus, O., Bureau of Business Re- 
search, Ohio State University, 1926. 89 p. 5-00 
(Bureau of Business Research Monographs No. 2.) 

GriFFin, B. W. Installment Sales and Collections. New 


York, Prentice-Hall, Inc., 1922. 205 p. 4.00 
Hardware Store Survey. Indianapolis, National Retail Hard- 
ware Asociation. Annual, 1921-1926. 1.00 each 


Harvarp UNIVERSITY. GRADUATE SCHOOL oF BusinEss AD- 
MINISTRATION. BUREAU OF BusINEss RESEARCH. Bul- 
letins. Cambridge, Mass., Harvard University Press. 
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(The number preceding the title of each report is the 
bulletin number. ) 
AUTOMOBILE TirRE AND ACCEssORY. 

No. 48. Operating Expenses in the Retail Automo- 

bile Tire and Accessory Business in 1923. 
1.00 

AuToMoTIVE EquipMENT. 

No. 51. Operating Expenses in the Wholesale Auto- 


motive Equipment Business in 1924. 1.00 
No. 42. Operating Expenses in the Wholesale Auto- 
motive Equipment Business in 1923. 1.00 


Buitpinc MareErIA.s. 

No. 64. Operating Expenses of Building Material 
Dealers in 1926. 1.50 

DEPARTMENT STORES. 
No. 63. Operating Expenses of Department Stores 
and Departmentized Specialty Stores in 1926. 
1.50 
No. 61. Department Store Operating Expenses for 
1926, and Financial Ratios for 1923, 1924, 


1925—Preliminary Report. 1.50 
No. 57. Operating Expenses in Department Stores 
in 1925. 1.50 
No. 53. Operating Expenses in Department Stores 
in 1924. 1.50 
No. 37. Operating Expenses in Department Stores 
in 1922. 1.00 
No. 33. Operating Expenses in Department Stores 
in 1920 and 1921. 1.00 


Druc—ReEralt. 
No. 16. Operating Accounts for Retail Drug Stores. 
1.00 
Druc—WHOLESALE. 
No. 50. Operating Expenses in the Wholesale Drug 
Business in 1924. 1.00 
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No. 46. Operating Expenses in the Wholesale Drug 
Business in 1923. 1.00 
Dry Goons (Southern). 
No. 45. Operating Expenses in the Wholesale Dry 
Goods Business in the South in 1923. 1.00 
GrocEery—RETAIL. 
No. 52. Operating Expenses in Retail Grocery Stores 


in 1924. 1.00 
No. 41. Operating Expenses in Retail Grocery Stores 
in 1923. 1.00 
No. 18. Operating Expenses in Retail Grocery Stores 
in 1919. 1.00 
No. 13. Management Problems in Retail Grocery 
Stores (1918). 1.00 
No. 5. Expenses in Operating Retail Grocery Stores 
(1914). 50 
No. 3. Operating Accounts for Retail Grocery 
Stores. 1.00 


GrocERY—W HOLESALE. 
No. 55. Cases on Merchandise Control in the Whole- 


sale Grocery Business. (In cloth) 3.25 
No. 40. Operating Expenses in the Wholesale Gro- 
cery Business in 1923. 1.00 
No. 30. Operating Expenses in the Wholesale Gro- 
cery Business in 1921. 1.00 
No. 19. Operating Expenses in the Wholesale Gro- 
cery Business in 1919. 1.00 


No. 14. Methods of Paying Salesmen and Operating 
Expenses in the Wholesale Grocery Business 


in 1918. 1.00 

No. 9. Operating Expenses in the Wholesale Gro- 
cery Business (1916). .50 

No. 8. Operating Accounts for Wholesale Grocers. 
1.00 
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HarDWARE. 
No. 21. Operating Expenses in Retail Hardware 
Stores in 1919. 1.00 
No. 12. Operating Expenses in Retail Hardware 
Stores (1917-18). 50 
No. 11. System of Operating for Hardware Re- 
tailers. .50 
JEWELRY. 
No. 65. Operating Expenses in Retail Jewelry Stores 
in 1926. 1.50 
No. 58. Operating Expenses in Retail Jewelry Stores 
in 1925. 1.00 
No. 54. Operating Expenses in Retail Jewelry Stores 
in 1924. 1.00 
No. 47. Operating Expenses in Retail Jewelry Stores 
in 1923. 1.00 
No. 38. Operating Expenses in Retail Jewelry Stores 
Ingl922. 1.00 
No. 32. Operating Expenses in Retail Jewelry Stores 
in 1921. 1.00 
No. 27. Operating Expenses in Retail Jewelry Stores 
in 1920. 1.00 
No. 23. Operating Expenses in Retail Jewelry Stores 
in 1919. 1.00 
No. 15. Operating Accounts for Retail Jewelry 
Stores. 1.00 


PAINT AND VARNISH. 
No. 66. Operating Expenses in the Wholesale Paint 
and Varnish Business in 1926. 1.50 
No. 60. Preliminary Report on Operating Expenses 
in the Wholesale Paint and Varnish Business 
in 1925. 1.00 
SHOE—RETAIL. 
No. 59. Cases on Merchandise Control in Women’s 
Shoe Departments of Department Stores. 
2.00 
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No. 43. Operating Expenses in Retail Shoe Stores in 


1622. 1.00 

No. 36. Operating Expenses in Retail Shoe Stores in 
1922, 1.00 

No. 31. Operating Expenses in Retail Shoe Stores in 
192. 1.00 

No. 20. Operating Expenses in Retail Shoe Stores in 
191g. 1.00 

No. 10. Management Problems in Retail Shoe Stores 
(1913-17). -50 

No. 7. System of Stock-keeping for Retail Shoe 
Stores. 1.00 

No. 2. Operating Accounts for Retail Shoe Stores. 
I.00 


SHOE—W HOLESALE. 
No. 6. System of Accounts for Shoe Wholesalers. 


.50 
STATIONERY AND OFFICE-OUTFITTING. 


No. 67. Operating Expenses of Retail Stationers and 


Office Outfitters in 1926. 1.50 
Herz, E. Controlling Profits. Chicago, Laird & Lee, 1917. 
103 p. 1.50 


Hottzciaw, H. F. Credit and Collection Policies of Kansas 
Retail Clothiers. Lawrence, Kansas, University of Kan- 
sas, School of Business, 1925. 18 p. 50 
(Kansas Studies in Business. No. 1.) 

Insurance Manual for Retail Merchants. New York, Control- 
lers’ Congress, National Retail Dry Goods Assoc., 1925. 


142 p. 2.00 
Lazarus, A. Vital Department Store Statistics. New York, 
Dry Goods Economist, 1926. 167 p. 3.00 
The Leak Stopper. Los Angeles, Walworth Pub. Co., 1925. 
79 P- 


Macku1n, T., and McNatt, P. E. What the Retailer Does 
with the Consumer’s Dollar. Madison, Wis., Agricul- 
tural Experiment Station, 1921. 62 p. 
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McNair, M. P. The Retail Method of Inventory. Chicago, 
A. W. Shaw Co., 1925. 143 p. 2.00 
Measuring a Retail Market. Washington, Government Print- 
ing Office, 1924. 12 p. 
(U. S. Bureau of Foreign and Domestic Commerce. 
Trade Information Bulletin No. 272.) 
Mencu, J. Department Manager’s Manual. New York, Dry 


Goods Economist, 1922. 1.50 
Mencu, J. Retail Store Budgets.) New York, Dry Goods 
Economist, 1922. 2.00 


Merchandise Turnover and Stock Control. Washington, 
Chamber of Commerce of the U.S. A., 1925. 13 p. 


.05 
Minster, L. Retail Profits, Turnover and Net Worth. New 
York; Usb. C. Book Co., Inc, 1921. -48p: 50 


NaTIONAL DistRIBUTION CONFERENCE, IST, WASHINGTON, 
1925. Report of Committees I-VI, National Distribution 
Conference, Washington. Held under the Auspices of 
the Chamber of Commerce of the United States. Wash- 
ington, 1925. 6 pamphlets. 

I. Cellection of Business Figures. 
NM: }rade Relations: 
III. Market Analysis, Advertising and Advertising 
Mediums. 
IV. Expenses of Doing Business. 
V. Methods of Distribution. 
VI. General Conditions Affecting Distribution. 

Nationa Retatt Dry Goons Association. COMMITTEE 
FOR THE STupDy OF WAGE PRoBLEMs. Preliminary re- 
port on commission and bonus methods. New York, Na- 
tional Retail Dry Goods Association, c1g20. 51 p. 

Nepraska. UNIvERsITY. CoLLEGE OF Business ADMINI- 
STRATION. COMMITTEE ON BusInEss RESEARCH. Ne- 
braska Studies in Business. Bulletins. Lincoln, Nebraska. 
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Stock Turnover in Nebraska Retail Stores, 
1922. 

Operating Expenses in Retail Grocery Stores 
in Nebraska in 1921. 

Analysis of Financial Statements of Nebraska 
General Stores, 1923. 

Operating Expenses of Retail Shoe Stores in 
Nebraska in 1921. 

Operating Expenses of Retail Hardware 
Stores in Nebraska in 1922. 

The Control of Retail Credit. 

Trade Practices and Costs of the Retail Coal 
Business in Lincoln, Neb., in 1922. 

Labor Turnover in Nebraska Department 
Stores, 1924. 

An Analysis of Financial Statement Ratios 
in Nebraska General, Grocery, Hardware 
and Drug Stores, 1923. 

Operating Expenses of Retail Grocery Stores 
in Nebraska in 1923. 

Operating Expenses of Retail Grocery Stores 
in Nebraska in 1924. 

Operating Expenses of Retail Shoe Stores 
in Nebraska in 1924. . 

Operating Expenses of Retail Grocery Stores 
in Nebraska in 1925. 

Influence of Automobile and Good Roads on 
Retail Trade Centers. 


Accounting Methods for Small Retail Music 


Hanover, N. H., Dartmouth College, 1923. 
Peiscu, A. M. Methods of Compensation in Department 
Stores. Hanover, N. H., Dartmouth College, 1924. 


Peirscu, A. M. Operating Statistics in Department Stores. 
Hanover, N. H., Dartmouth College, 1924. 

Planning Your Business Ahead. Washington, Chamber of 
Commerce of the U.S. A., 1925. II p. .10 
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Piumme_r, W.-C. Social and Economic Consequences of Buy- 
ing on the Installment Plan. Supplement to vol. CX XIX 
of the Annals of the American Academy of Political and 
Social Science. 1927.< 57 p. 

Report of Committee for the Study of Wage Problems. New 
York, National Retail Dry Goods Assoc., 1918. 51 p. 

Retail Inventory Shortages and Remedies. New York, Control- 
lers’ Congress, National Retail Dry Goods Assoc., 1923. 


49 p. 1.00 
Retailers’ Expenses. Washington, Chamber of Commerce of 
thet 2O.uiee4 4p. .08 


RiEcGEL, E. C. The Yellow Book of the Macy Controversy 
and the Credit Question. New York, The Riegel Corpo- 


ration of New York, 1927. 220p. 3.00 
Sammons, W. Keeping Up with Rising Costs. Chicago, A. 
W. Shaw Co., 1915. 192 p. 2.00 
SecrisT, H. Selling Expenses and Their Control. New York, 
Prentice-Hall, Inc., 1922. 416 p. Anas 


SELIGMAN, E. R. A. The Economics of Installment Selling. 
A Study in Consumers’ Credit with Special Reference to 
the Automobile. New York, Harper & Bros., 1927. 2 
vols. 8.00 


Sowers, D. C. Operating Expenses of Retail Grocery Stores 
in Colorado in 1923. Boulder, Col., University of Colo- 
rado, 1925. 50 
(Bureau of Business and Government Research. Business 


Bulletin No. 1.) 


Sowers, D. C. Operating Expenses of Retail Grocery Stores 
in Colorado in 1924. Boulder, Col., University of Colo- 
rado, 1925. 50 
(Bureau of Business and Government Research. Business 


Bulletin No. 4.) 


SPENCER, L. An Economic Study of Rural Store Credit in 
New York. Ithaca, N. Y., Cornell University, Agricul- 
tural Experiment Station, 1924. 47 p. 
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STEHMAN, J. H. Instalment Buying and Selling. A reading 
list. Washington, U.S. Department of Commerce, 1927. 
7 Di Gratis 

TxHompson, W. R. Accounting Methods and Procedure for 
Retail and Department Stores. Chicago, La Salle Exten- 
sion University, 1925. 158 p. 

U.S. Bureau oF ForEeIcn anp Domestic ComMMERCE. Bud- 
getary Control in Retail Store Management. Washing- 
ton, Government Printing Office, 1924. 13 p. 
(Its Trade Information Bulletin No. 266.) 

U. S. FeEpERAL TRADE Commission. A System of Accounts 
for Retail Merchants. Washington, Government Print- 
ing Office, 1920. Ig p. 

Watter, F. W. The Retail Charge Account. New York, 
Ronald Press Co., 1922. 264 p. 3.00 


D. Building, Equipment and Operation 


Arrangement of Stock in Retail Stores. Washington, Cham- 
ber of Commerce of the U.S. A. 

BrrTNner, W. 5S. Cooperative Retail Delivery. Bloomington, 
Ind., Indiana University Extension Division, 1917. 30 p. 

Brisco, N. A., and WincatTE, J. W. Retail Receiving Prac- 
tice. New York, Prentice-Hall, Inc., 1925. 354 p. 4.00 

Busy, Apa L. Retail Store Planning. Washington, Govern- 
ment Printing Office, 1924. 10 p. 
(U. S. Bureau of Foreign and Domestic Commerce. 
Trade Information Bulletin No. 291.) 

Cooperative Delivery. Washington, Commercial Economy 
Board of the Council of National Defense, 1918. 44 p. 

Economies in Central Delivery Systems. Washington, Cham- 
ber of Commerce of the U.S. A. 14 p. 05 

Hansen, L. A. Retail Store Location. Washington, Govern- 
ment Printing Office, 1924. 12 p. 
(U. S. Bureau of Foreign and Domestic Commerce. 
Trade Information Bulletin No. 269.) 
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LEFFINGWELL, W. H. Office Appliance Manual. Chicago, 
National Association of Office Appliance Manufacturers, 
1926. 836 p. 5-00 

Making a Business of a Profession. Equipment for Drug 
Stores, General Merchandising. Grand Rapids, Mich., 
Welch-Wilmarth Corporation, 1925. 96 p. 

Mechanical Bookkeeping on Accounts Receivable. New York, 
National Retail Dry Goods Assoc., 1921. 24 p. 

Merchandising Methods and Equipment. Pittsburgh, Pa., W. 
B. McLean Mfg. Co., 1923. 123 p. 

Method in Merchandising Store Equipment. Grand Rapids, 
Mich., Welch-Wilmarth Corporation, 1925. 47 p. 
Model Grocery Store Plans. New York, The Progressive Gro- 

cer, 1928. 21 plans. 1.50 

Modern Store Fronts, Store Interiors and Store Plans. New 
York, The Clothier and Furnisher, 1917. 73 p. 

One Hundred Choice Store Plans. New York, Dry Goods 
Economist. 1.00 

Planning Stores for More Profit. Grand Rapids, Mich., 
Welch-Wilmarth Corporation, 1926. 27 p. 

Ropu, I. K. Vehicular Traffic Congestion and Retail Busi- 
ness. Washington, Government Printing Office, 1926. 
42D 
(U. S. Bureau of Foreign and Domestic Commerce. 
Trade Information Bulletin No. 394.) 

SCHEBLER, L. E. The Modern Store. Boston, The Lamson 
Cos 1010. 27D: 

Store Designing. Grand Rapids, Mich., Welch-Wilmarth 
Corporation, 1925. 

Store Equipment in Period Design. Grand Rapids, Mich., 
Welch-Wilmarth Corporation, 1921. 29 p. 

U. S. Councit or Nationat DEFENCE. COMMERCIAL 
Economy Boarp. Economy in Retail Service; Experience 
of Stores in Which Readjustments to War Conditions 
Have Been Made. Washington, Government Printing 


Office, 1918. 44 p. 
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E. Buying and Merchandising 


BELL, S., ed. Proceedings of Management Week, Oct. 24-29, 
1925. Columbus, O., Bureau of Business Research, Ohio 
State University, 1925. 2.00 
Articles on Retail Merchandising, p. 133-187. 


Brisco, N. A., and Wincate, J. W. Retail Buying. New 


York, Prentice-Hall, Inc., 1925. 396 p. 4.00 
Bu x, A. E. Buying Goods. London, Sir I. Pitman & Sons, 
dtd; 8022. 06'p. .60 
CopeLanp, M. T. Principles of Merchandising. Chicago, 
A. W. Shaw Co., 1924. 368 p. _ 4.00 


Drpreti, E. R. Merchandise Control. New York, National 
Retail Dry Goods Assoc., 1925. I1 p. 


Douctas, A. W. Merchandising. New York, Macmillan Co., 


1918. I51 p. 1.60 
Fiextp, C. C. Retail Buying. New York, Harper & Bros., 
1O22.5216-p: 2.00 
Fiteng, E. A. More Profits from Merchandising. Chicago, 
A. W. Shaw Co., 1925. 159 p. 2.50 
Fri, J. L. Retail Merchandising. New York, Prentice-Hall, 
Inc), 1925. 27 1L-p. 4.00 


Hand to Mouth Buying. Proceedings of a Conference of Busi- 
ness Leaders held at Chicago, Ill., Feb. 17, 1927. New 
York, Metropolitan Life Insurance Co., 1928. 206 p. 

Howe, E. L. Merchandising for Profit. New York, The 
Garment Weekly, 1923. 28 p. 1.00 

Lazarus, A. Stock Control in Department Stores. New York, 
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N. Merchandise Studies 


In the preparation of the following lists of books on mer- 
chandise lines, selections were made primarily with the needs 
and abilities of retail salespeople in view. The crying need in 
retail sales service is for better knowledge of the goods sold. 
It is in this particular field that reading, if the proper books can 
be found, will prove of the greatest help to the aspiring sales- 
person. 

Of necessity, however, such literature must be simple, non- 
technical, and easy to understand, yet complete and up-to-date. 
Most books in these fields are either too technical or too ele- 
mentary. There are really very few that may be called good 
for retail salespeople. 


Led 


Bibliography of Retailing 


In the preparation of the lists of titles for “China and 
Glass,” ‘Draperies, Tapestries and Wall Paper,” “Floor Cov- 
erings,” “Furniture and Furnishings” and “Jewelry and Sil- 
verware”’ an attempt has been made to give standard historical 
treatises as well as the textbooks on both products of antique 
manufacture and modern goods. The present vogue for an- 
tiques in each of these fields justifies the careful attention and 
study of retailers and their employees of these types of merchan- 
dise. In the preparation of these lists many persons were con- 
sulted. What follows is a composite of the suggestions from 
these. An invitation is extended to criticise the selections of- 
fered and particularly to suggest other titles to be added in a 
later edition of this bibliography. 

General Suggestions on How to Look Up Information 
on Merchandise 

The following suggestions, if followed, will prove help- 
ful to the retail store worker who wants to improve his knowl- 
edge about the goods he sells. 

1. Ask the salesman who sells the merchandise to the 
stores for such facts and sales points as he may be able to give. 

2. Write to the producer of the goods for the informa- 
tion you desire. Many manufacturers publish circulars, pamph- 
lets, and even expensive books describing their products in de- 
tail. These materials are usually available to those interested 
for the asking. A brief list of such merchandise studies pre- 
pared by manufacturers is presented at the close of this bibli- 
ography. 

3. For general information on the larger classes of mer- 
chandise consult a good encyclopaedia, such as— 

Encyclopaedia Britannica. 
New International Encyclopaedia. 

4. Look up the reports on production of the goods to be 
studied in the U. S. Census. If the merchandise is manufac- 
tured in this country, considerable information can often be 
obtained from the reports of the “Biennial Census of Manu- 
factures” published by the U. S. Bureau of the Census, Wash- 
ington, D. C. 
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5. If the merchandise to be studied is made abroad, try 
the “Annual Summary of Foreign Commerce” published by 
the U. S. Bureau of Foreign and Domestic Commerce, 
Washington, D. C. 

6. The U. S. Department of Commerce, Washington, 
D. C., has published many bulletins on a variety of merchan- 
dise lines. Several are listed in the following pages. If you do 
not find what you want, and if the time permits, write to the 
U. S. Department of Commerce for information on publica- 
tions covering your requirements. 

7. Go to the public library in your vicinity and look up 
your subjects with the help of the library card catalog. Ask for 
the help of the librarians if you do not understand fully how 
to use the library catalog. 

8. Occasionally help on specific subjects can be obtained 
by looking up the names of books published on the subject un- 
der study in the “U.S. Catalog” which lists most of the books 
that come out every year. Be sure to go through the cumulative 
indexes for several years back. A book several years old may in 
many cases be very helpful. 

g. Look up the articles that have appeared on the subject 
of which study is to be made with the help of the following 
yearly cumulative indexes usually found in public hbraries— 


“Readers” Guide to Periodical Literature.” 
“Industrial Arts Index.” 
“Public Affairs Information Service.” 

10. There are at the present writing no adequate indexes 
of trade periodicals available to the public. It is in the trade 
papers, however, that the most valuable and practical informa- 
tion can generally be found on merchandise sold in retail stores. 
This bibliography lists some of the principal trade papers under 
each merchandise classification. If the student can locate back 
files of any of the trade papers covering the field of his study, 
he will be likely to find much help simply by going through 
these back issues looking for headings bearing upon his subject. 
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Additional titles of trade periodicals classified by lines of mer- 
chandise may be found in “The American Newspaper Annual 
and Directory.” 
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It. New York, Frederick A. Stokes Co., 1925. 211 p. 2.50 

Furr, R. G. Motor World Improved ee Accounting 


System. New York, Scientific Book Corp. 15.00 
How to Run a Retail Automobile Business at a Profit. Chicago, 
A. W. Shaw Co., 1918. 218 p. 1.50 
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Motor—the Automotive Business Paper. 

New York. Monthly. 3.00 
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Motortrade. Kansas City, Mo. Monthly. 2.00 
Motor Trade. Toronto, Canada. Monthly. 2.00 
Publishers’ Weekly. New York. Weekly. 5.00 
Rubber Age. New York. Semi-monthly. 2.00 
Tires. New York. Monthly. 2.00 

BOOKS 
American Book Trade Directory. New York, R. R. Bowker 
Cos, 1028. 7250 
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EAd.,/1922,, 100_p. 1.00 
Wricut, A. F. Interior Decoration for Modern Needs. New 
York, Frederick A. Stokes Co., 1917. 225 p. 3.50 
Younc, C. L. Practical Painting and Paper Hanging. New 
York, Century Co., 1924. 414 p. 5-00 
Younc, C. L. Wall Paper and Wall Paper Hanging. New 
York, Century Co., 1926. 293 p. 5.00 


TRADE PERIODICALS 
Decorative Furnisher. New York. Monthly. 3.00 
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Dry Goods Economist. New York. Weekly. 5.00 
Painters’ Magazine and Paint and Wall 
Paper Dealer. New York. Monthly. 2.00 
Upholsterer and Interior Decorator. New 
York: Monthly. 3.00 
Wall Paper. New York. Monthly. 1.00 
DRUGS 


(Books on Pharmacy not included) 


Farrincton, F. Making a Drug Store Pay. New York. 
Ronald Press Co., 1914. 303 p. 2.00 

FarrincTon, F. Retail Advertising for Druggists and Sta- 
tioners. New York, Baker & Taylor Co., 1901. 244 p. 

ForseEs, B. A. Money Making Hints for Soda Fountain Own- 
ers. New York, D. O. Haynes & Co., 1907. 97 p. 

Hance Bros. & Wuire. Business Building and Money Mak- 
ing for Chemists. Philadelphia, Hance Bros. & White, 
1895. 39 Pp. 

Hance Bros. & WuirTeE. How to Make a Drug Store Pay Bet- 
ter. Philadelphia, Hance Bros. & White, 1894. 160 p. 

Hance Bros. & WuirEe. How to Make Money on and by 
Agreeable Trifles. Philadelphia, Hance Bros. & White, 


1892. 79 p. 
Humpurey, J. Drugs in Commerce. London, Sir I. Pitman 
& Sons, Ltd., 1921. 116 p. 1.00 


KAHNWEILER, B. Common Sense Drug Store Advertising. 
New York, Carey Printing Co., 1921. 61 p. 


ManpasacyH, P. J. Drug Store Merchandising. Chicago, 


National Drug Clerk, 1923. 191 p. 2.00 
Mason, H. B. The Druggist and His Profits. Detroit, Mich., 
E. G. Swift, 1915. 127 p. 1.00 
Mason, H. B. 350 Dollar Ideas for Druggists. Detroit, Mich., 
E. G. Swift, 1910. 186 p. 1.00 
Mason, H. B. Window Displays for Druggists. 3d ed. De- 
troit, Mich., E. G. Swift, 1915. 194 p. 1.00 
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Merchandising Advertised Products Through Drug Stores. 
Philadelphia, J. H. Cross Co., 1920. 64 p. 

O’Connor, D. C. Selling Own Goods. Boston, Spatula Pub. 
Co., 1923. 168 p. 1.50 

O’Connor, D. C. Treatise on Commercial Pharmacy. 3d ed., 
rev. Philadelphia, J. B. Lippincott Co., 1925. 420 p. 


TRADE PERIODICALS_ 


American Druggist. New York. Monthly. 2.00 
Beverage News. New York. Monthly. 2.00 
Bulletin of Pharmacy. Detroit, Mich. Monthly. 2.00 
Candy and Soda Profits. St. Paul, Minn. Monthly. 1.00 
Drug Merchandising. Toronto, Canada. Fortnightly. 2.00 
Drug Topics. New York. Monthly. 2.00 
Druggist Merchandising Journal. Wau- 

kegan, Ill. Monthly. 1.00 
Druggists’ Circular. New York. Monthly. 2.50 
Fountain Profits. Portland, Oregon. Monthly. 1.00 
Journal of the American Pharmaceuti- 

cal Association. Baltimore. Monthly. 4.00 
Modern Druggist. New Orleans, La. Monthly. 1.00 
N. A. R. D. Journal. Chicago. Weekly. 2.00 
Oil, Paint and Drug Reporter. New 

York. Weekly. 5-00 
Pacific Drug Review. Portland, Oregon. Monthly. 2.00 
Pharmaceutical Era. New York. Weekly. 3.00 
Practical Druggist and Spatula, Consoli- 

dated. New York. Monthly. 1.50 
Retail Druggist. Detroit, Mich. Monthly. 1.00 
Retail Druggist of Canada. ‘Toronto, 

Canada. Monthly. 1.50 
Soda Dispenser. Atlanta, Ga. Monthly. 1.00 
Soda Fountain. New York. Monthly. 125 
Western Confectioner. San Francisco, 

Calif. Monthly. 3.00 
Western Druggist. Chicago. Monthly. 1.50 
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DRY GOODS—TEXTILES 


Apams, F. M. The Drygoodsman’s Handy Dictionary. Rev., 
Enl. and Re-edited by Members of the Staff of the Dry- 
goodsman and Southwest Merchant-Economist. St. Louis, 
The Drygoodsman and Southwest Merchant-Economist, 
T0246 (172°). 2.50 

Bay ey, J. E. Drapery Business Organization and Manage- 
ment. London, Sir I. Pitman & Sons, Ltd., 1912. 291 p. 


2a 

Beynon, R. Drapery and Drapers’ Accounts. London, Sir I. 
Pitman & Sons, Ltd., 1909. 274 p. 1.00 
Buntinec, R. B. From Nature’s Product to Textile Fabrics. 
New York, Dry Goods Economist, 1920. 28 p. Reis 
CuHERINGTON, P. T. The Wool Industry. Chicago, A. W. 
Shaw Co., 1916. 261 p. 3.00 


Cuitticx, J. Silk Manufacturing and Its Problems. New 
York, James Chittick, 1913. 432 p. 

Crark, 8. Retail Drapery Advertising. 2d ed. London, The 
Trade Press Assoc., 1916. 324 p. 

Crark, W. A. Linen, Jute and Hemp Industries in the United 
Kingdom. Washington, Government Printing Office, 
1O13. 3272p. 25 
(U. S. Bureau of Foreign and Domestic Commerce. 
Special Agents Series No. 74.) 

Core, A. H. The American Wool Manufacture. Cambridge, 
Mass., Harvard University Press, 1926. 2 vols. 7.50 

Coxe, G. S. Cole’s Encyclopaedia of Dry Goods. New ed., 
rev. and enl. Chicago, Root Newspaper Assoc., 1900. 
640 p. 

Cook, T. D. Drapery and Boot Management. A Text Book 
for Managers and Salesmen of Co-operative Stores. 


Manchester, Eng., ‘The Co-operative Union, Ltd., 1926. 


454 P- 
Cooke, J. H. The Velvet and Corduroy Industry. London, 
Sir I. Pitman & Sons, Ltd., 1922. 116 p. 1.00 


(e523) 


Bibliography of Retailing 


CopeLtanp, M. T. The Cotton Manufacturing Industry of 
the United States. Cambridge, Mass., Harvard Univer- 
sity, IQI12. 415 p. 2.00 
Copetanp, M. T. Distribution of Textiles. Cambridge, 
Mass., Harvard Bureau of Business Research, 1926. 


196 p. 3.50 
Crawrorpb, M. D. C. The Heritage of Cotton. New York, 
G. P. Putnam’s Sons, 1924. 244 p. 7.50 
Darsy, W. D. Cotton, the Universal Fibre. New York, Dry 
Goods Economist, 1922. 68 p. 1.50 
Darsy, W. D. Linen, the Emblem of Elegance. New York, 
Dry Goods Economist, 1926.”79 p. 1.50 
Darsy, W. D. Silk, the Queen of Fabrics. New York, Dry 
Goods Economist, 1922. 71 p. 1.50 
Darsy, W. D. Wool, the World’s Comforter. New York, 
Dry Goods Economist, 1922. 107 p. 1.50 
Denny, G. G. Fabrics and How to Know Them. Philadel- 
phia, J. B. Lippincott Co., 1923. 146 p. 1.50 
Directory of Branded Textile Merchandise. New York, Brag- 
don, Lord & Nagle Co. Annual. 5-00 
Directory of Fabrics, etc. New York, Fairchild Pub. Co. 
Semi-annual. 25 
Dumvi.teE, J., and KersHaw, S. Worsted Industry. New 
York, Isaac Pitman & Sons, 1924. 127 p. 1.00 
Forrzer, J. Artificial Silk and Its Manufacture. London, Sir 
I. Pitman & Sons, Ltd., 1921. 244 p. 5-00 
Gipss, C. M. Household Textiles. Boston, Whitcomb & Bar- 
rows, 1922. 2506p. 1.50 
Guazier, R. Historic Textile Fabrics. New York, Charles 
Scribner’s Sons, 1923. I19 p. 8.00 


Gotpman, M. H., Hupsarp, C. C., and ScHoFFsTALL, C. 
W. Effect of Dry Cleaning on Silks. Washington, Gov- 


ernment Printing Office, 1926. 29 p. SS 
(U. S. Bureau of Standards. Technologic Papers. No. 
224) 


53.1 
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Harmuth, L. Dictionary of Textiles. 3d enl. ed. New York, 
Fairchild Pub. Co., 1924. 222 p. 5-00 
Herzoc, A. The Determination of Cotton and Linen. Tr. 
from the 2d ed. New York, Teachers’ College, Columbia 


University, 1916. 32p. 25 
Hooper, L. Silk. London, Sir I. Pitman & Sons, Ltd., 1919. 
126 p. 1.00 
Hunter, J. A. Cloths and Cloth Trade. London, Sir. I. Pit- 
man & Sons, Ltd., 1926. 118 p. 1.00 
Hunter, J. A. Wool. London, Sir I. Pitman & Sons, Ltd., 
LOl2. 0157p: 
Moore, A. §. Linen. New York, Macmillan Co., 1922. 
205 p. 3.00 
Official American Textile Directory. New York, Bragdon, 
Lord & Nagle Co. Annual. 5-00 


Partin, C. C. The Merchandising of Textiles. Philadelphia, 
National Wholesale Dry Goods Assoc., 1914. 35 p. 


Peake, R. J. Cotton. London, Sir I. Pitman & Sons, Ltd., 


L921. 5194 p: 1.00 
Rinoo, F. J. Linen and Bedding. Chicago, A. W. Shaw Co., 
1925. I1Qp. 2.00 
SCHERER, A. B. Cotton as a World Power. New York, 
Frederick A. Stokes Co., 1916. 452 p. 4.00 
Tuompson, E. B. Cotton and Linen. New York, Ronald 
Press Co., 1922. 199 p. 1.25 
Tuompson, E. B. Silk. New York, Ronald Press Co., 1922. 
222). 1225 


U. S. FepErat TrapE Commission. The Cotton Trade. 
Washington, Government Printing Office, 1924. 510 p. 

U. S. TarirF Commission. Silk and Manufactures of Silk. 
Washington, Government Printing Office, 1918. 166 p. 
(Tariff Information Series No. 3.) 
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Wages and Hours of Labor in Woolen and Worsted Goods 
Manufacturing. Washington, Government Printing Of- 
fice, 1918. 
(U.S. Bureau of Labor Statistics. Bulletin No. 238.) 
(Description of Manufacturing Processes, p. 84-154.) 

Woo.tman, M. S., and McGowan, E. A. Textiles; a Hand- 
book for the Student and the Consumer. Rev. ed. New 
York, Macmillan Co., 1926. 572 p. 3.00 


TRADE PERIODICALS 
Atlantic Coast Merchant Economist. 


New York. Fortnightly. 2.00 
Dry Goods Merchants’ Trade Journal. 

Des Moines, Ia. Monthly. 3-00 
International Merchandising. New York. Monthly. 3.00 
Merchant Economist and Dry Goods 

Reporter. Chicago. Fortnightly. 3.00 
Pacific Coast Merchant-Economist. San 

Francisco, Calif. Fortnightly. 3.00 
Southeastern Drygoods Merchant. At- 

lanta, Ga. Monthly. 2.00 
Southern Merchant. Atlanta, Ga. Monthly. 2.00 
Women’s Wear. New York. Daily. 6.00 


Women’s Wear Magazine. New York. Semi-monthly. 1.00 


FLOOR COVERINGS 


Beaumont, R. Carpets and Rugs. London, Scott, Green- 


wood & Sons, 1924. 410 p. 15.00 
Brinton, R. S. Carpets and the Carpet Trade. London, Sir 
I. Pitman & Sons, Ltd., 1919. 124 p. 1.00 
Criark, H. Bokhara, Turkoman and Afghan Rugs. New 
Vork, f-P Dutton Cor, 19225 1201p, 12.00 
Cuirrorp, C. R. Rugs of the Orient. New York, Clifford 
& Lawton, 1911. 108 p. 3-00 
Diuuey, A. U, Key to Oriental Rugs. New York, A. U. Dil- 
ley, 1900. 1.00 
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Dwicut, H. G. Persian Miniatures. New York, Doubleday, 


Page & Co., 1917. 328 p. 2.50 
Floors and Floor Coverings. Washington, U.S. Dept. of Ag- 
riculture, 1921. 36 p. 05 


(Farmers Bulletin. 1219.) 

Hawtey, W. A. Oriental Rugs, Antique and Modern. New 
York, John Lane & Co., 1913. 320 p. 10.00 

History and Manufacture of Floor Coverings. New York, 
Review Pub. Co., 1899. 98 p. 

Kenprick, A. F., and Tatrersati, C. E. C. Hand-woven 
Carpets, Oriental and European. New York, Charles 
Scribner’s Sons, 1922. 2 vols. 32.00 

Kenyon, O. A. Carpets and Rugs. North Canton, O., The 
Hoover Co., 1923. 168 p. 

Lancton, M. B. How to Know Oriental Rugs. New York, 


D. Appleton & Co., 1904. 244 p. 3.00 
Lewis, G. G. The Mystery of the Oriental Rug. Philadel- 
phia, J. B. Lippincott & Co., 1914. 103 p. 1.50 
Lewis, G. G. The Practical Book of Oriental Rugs. Phila- 
delphia, J. B. Lippincott & Co., 1911. 359 p. 10.00 


New ed. 1925. 375 p. 
May, E. J. D. How to Identify Persian Rugs. London, G. 
Bell & Sons, 1920. 133 p. 
Mumrorp, J. K. Oriental Rugs. New York, Charles Scrib- 
ner’s Sons, 1905. 278 p. 6.00 
Puivuips, A. M. (Mrs.) Hooked Rugs and How to Make 
Them. New York, Macmillan Co., 1925. 154 p. 2.00 
U. S. Lrprary oF Concress. List of References on the Car- 
pet and Rug Industry of the U. S. Washington, Govern- 
ment Printing Office, 1922. 6 p. 
TRADE PERIODICALS 
American Carpet and Upholstery Jour- 
nal. Philadelphia. Monthly. 2.00 
Carpet and Rug World. New York. Monthly. 2.00 


[ 56 | 


Bibliography of Retailing 


Carpet and Upholstery Trade Review. 


New York. Semi-monthly. 4.00 
Price’s Carpet and Rug News. New 
York. Monthly. 2.00 


FURNITURE AND FURNISHINGS 


Benn, R. D. Style in Furniture. London, Longmans, Green 


& Co., 1904. 338 p. 6.00 
Brnsteap, H. E. Furniture. New York, Isaac Pitman & Sons, 
1919..122 p. 1.00 
BrnstEab, H. E. The Furniture Styles. Chicago, Trade Peri- 
odical Co., 1909. 212 p. 2.00 


BuakeE, J. P., and Reverrs-Hopxins, A. E. Chippendale and 
His School. New York, Frederick A. Stokes Co., 1913. 
itp. 1.75 

BiakE, J. P., and Reverrs-Hopkins, A. E. Hepplewhite and 
Sheraton. New York, Frederick A. Stokes Co., 1921. 

1.60 

Brake, J. P., and Reverrs-Hopxkins, A. E. The Period of 
Queen Anne. New York, Frederick A. Stokes Co., 1911. 
115 p. 1.75 

BiakeE, J. P., and Reverrs-Hopxins, A. E. Tudor to Stuart. 
New York, Frederick A. Stokes Co., 1911. 124p. 1.75 

Burcess, F. W. Antique Furniture. New York, G. P. Put- 


nam’s Sons, 1915. 499 p. 5-00 
Burcess, F. W. Chats on Old Copper and Brass. New York, 
Frederick A. Stokes Co., 1914. 400 p. 4.00 


CanvDEE, H. C. Decorative Styles and Periods in the Home. 
New York, Frederick A. Stokes Co., 1906. 298 p. 5.00 
Cescinsky, H., and Wepstrer, M. R. English Furniture of 
the 18th Century. New York, E. P. Dutton Co., 1909- 

II. 3 vols. 60.00 
Cerscinsky, H. The Old-world House: Its Furniture and 
Decoration. New York, Macmillan Co., 1924. 2 vols. 
17.50 
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Crark, M. E. Art in Home Economics. A Bibliography. 
Chicago, University of Chicago Press, 1925. 66p. 1.25 

CiiFForpD, C. R. Period Furnishings. 3d ed., rev. New York, 
Clifford & Lawton, 1922. 240 p. 7.50 

Crouston, R. S. English Furniture and Furniture Makers of 
the 18th Century. London, Hurst & Blacksett, 1906. 
362 p. 

CorneEuius, C. O. Early American Furniture. New York, 
Century Co., 1926. 278 p. 4.00 

De Riccr, $. Louis XVI Furniture. New York, G. P. Put- 
nam’s Sons, 1913. 256 p. 

Dyer, W. A. Creators of Decorative Styles. New York, 


Doubleday, Page & Co., 1917. 177 p. 3.00 
Dyer, W. A. Handbook of Furniture Styles. New York, 
Century Co., 1918. 155 p. 1.50 


Exsercein, H. D., and McCiurg, A. The Practical Book of 
Furniture. Philadelphia, J. B. Lippincott & Co., 1914. 


371 Pp. 9.50 
European Markets for Furniture. Washington, Government 
Printing (Ofice, 1925.25 2 ip. “ro 


(U. S. Bureau of Foreign and Domestic Commerce. 


Trade Information Bulletin No. 374.) 


Der Fevice, R. French Furniture in the Middle Ages and 
Under Louis XIII. New York, Frederick A. Stokes Co., 


10235 1539p: 175 
De Fexicre, R. French Furniture Under Louis XIV. New 
York, Frederick A. Stokes Co., 1923. 142 p. 1.75 
De Feuice, R. Period of Louis XV. New York, Frederick 
Aaotoxes CO., 1920. 132 p. 1.75 
De Fe tice, R. French Furniture Under Louis XVI. New 
York, Frederick A. Stokes Co., 1921. 142 p. 175 
Finn, F., and Wy.uiz, B. Old English Furniture. - New 
York, Charles Scribner’s Sons. 4.50 
Forey, E. The Book of Decorative Furniture. New York, 
G. P. Putnam’s Sons, 1911-12. 2 vols. 15.00 
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Furniture. Grand Rapids, Mich., Century Furniture Co., 1927. 

156 p. 1.00 

The Furniture Industry. New York, The Merchants’ Assoc. 
of New York, 1919. 66 p. 

Furniture Style Book. Grand Rapids, Mich., Berkey & Gay 


Furniture Co., 1928. 42 p. 1.00 
GarsipE, J. T. Old English Furniture. New York, Charles 
Scribner’s Sons, 1924. 4 vols. 3-75 each 
Gay, E. H. A Chippendale Romance. New York, Longmans, 
Green & Co., 1915. 205 p. 5.00 
Gitman, R. Great Styles of Interior Architecture. New 
York, Harper & Bros., 1924. 265 p. 7.50 
Gioac, J. Time, Taste and Furniture. New York, Frederick 
A. Stokes Co., 1925. 230 p. 5.00 


Haypen, A. Chats on Cottage and Farm House Furniture. 
New York, Frederick A. Stokes Co., 1912. 350 p. 4.00 
Haypen, A. Chats on Old Furniture. New York, Frederick 


A. Stokes Co., 1905. 283 p. 4.00 
Haywarp, C. H. English Furniture at a Glance. New York. 
G. P. Putnam’s Sons, 1925. 106 p. 2.50 


Hotioway, E. S. Practical Book of Furnishing the Small 
House and Apartment. Philadelphia, J. B. Lippincott & 
Co., 1922. 290 p. 6.50 
Hotioway, E. S. The Practical Book of Learning Decora- 
tion and Furniture. Philadelphia, J. B. Lippincott & Co., 


4926.. 176'p. 4.50 
Hourpain, M. English Decoration and Furniture. New 
York, Charles Scribner’s Sons. 25.00 
Hunter, G. L. Decorative Furniture. Grand Rapids, Mich., 
Good Furniture Magazine, 1923. 480 p. 25.00 
Hunter, G. L. Home Furnishing. New York, J. Lane & Co., 
1922. 227 p- 2.00 


Kextiocc, A. M. Home Furnishing: Practical and Artistic. 
Rev. by A. L. Barrington. New York, Frederick A. 
Stokes Co., 1924. 271 p. 2.50 
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Kimerzy, W. L. How to Know Period Styles in Furniture. 
Grand Rapids, Mich., Grand Rapids Furniture Record 


Co5 1012.5, 1471p. 1.50 
Lrenycon, F. Furniture in England from 1660 to 1760. New 
York, Charles Scribner’s Sons, 1915. 300 p. 20.00 


Lockwoop, L. V. Colonial Furniture in America. 3d ed. 
New York, Charles Scribner’s Sons, 1927. 2 vols. 30.00 
Macquo1, P., and Epwarps, R. Dictionary of English Fur- 
niture. New York, Charles Scribner’s Sons, 1924. 3 vols. 
105.00 
Macauor, P. A History of English Furniture. New York, 
G. P. Putnam’s Sons, 1904-8. 4 vols. 75.00 
MaiLiarp, E. Old French Furniture. New York, Charles 
Scribner’s Sons, 1925. 128 p. 7.50 
Morsg, F. C. Furniture of the Olden Time. New ed. New 
York, Macmillan Co., 1917. 470 p. 5-00 
Opvom, W. History of Italian Furniture. New York, Double- 
day, Page & Co., 1918-9. 2 vols. 50.00 
Payson, W. F., ed. Mahogany, Antique and Modern. New 
work, t:-P. Dutton WiCo, £o26s 15 4.p: 15.00 
PercivaL, M. Old English Furniture. New York, Charles 
Scribner’s Sons, 1920. 203 p. 7.50 
Rosig, V. Historic Styles in Furniture. Chicago, Stone, 1905. 
196 p. 
Rocerrs, J. C. English Furniture. New York, Charles Scrib- 
ner’s Sons, 1923. 187 p. 7.50 
Saciio, A. French Furniture. New York, Charles Scribner’s 
Sons, 1913. 193 p. 4.50 
Scumirz, H. An Encyclopedia of Furniture. New York, 
Robert M. McBride & Co., 1926. 15.00 
SINGLETON, E. French and English Furniture. New York, 
McClure, Phillips & Co., 1903. 393 p. 
SINGLETON, E, Furniture of Our Forefathers. Garden City, 
N. Y., Doubleday, Page & Co., 1913. 664 p. 4.00 
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STapPLEy, M. Spanish Interiors and Furniture. London, Wm. 


Helburn, Inc., 1921-5. 3 vols. 40.00 
SWARBRICK, J. Robert Adam and His Brothers. New York, 
Charles Scribner’s Sons, 1915. 316 p. 16.80 


Wuarton, E., and Copman, O. The Decoration of Houses. 
New ed. New York, Charles Scribner’s Sons, 1901. 


204 p. 4.00 
TRADE PERIODICALS 

Furniture Age. Chicago. Monthly. 2.00 
Furniture Buyer and Decorator. New 

York. Weekly. 2.00 
Furniture Index. Jamestown, N. Y. Monthly. 1.00 
Furniture News. St. Louis, Mo. Monthly. 2.00 
Furniture Record. Grand Rapids, Mich. Monthly. 3.00 
Furniture World. New York. Weekly. 3.00 
Good Furniture Magazine. Grand 

Rapids, Mich. Monthly. 3.00 
Lighting Fixtures and Lighting. New 

York. Monthly. 2.00 
Southern Furniture Journal. High 

Point, NweC. Monthly. 1.00 

FURS 


Austin, W. E. Principles and Practice of Fur Dressing and 
Fur Dyeing. New York, D. Van Nostrand Co., 1922. 


1QI p. 4.00 
Bexipen, A. L. The Fur Trade of America. New York, 
Peltries Pub, Co, Inc, 1917. 591 p- *3.00 


Davey, R. P. B. Furs and Fur Garments. London, The 
International Fur Store, 1895. 108 p. 
Gorr ies, A. Fur Truths. New York, Harper & Bros., 1928. 


105 p. 3.00 
Harpine, A. R. Fur Buyers’ Guide. Columbus, O., A. R. 
Harding, 1915. 366 p. 2.00 


Se 
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Haropine, A. R. Fur Farming. Columbus, O., A. R. Harding, 
1909. 186 p. 60 
Jones, J. W. Fur-farming in Canada. 2d ed., rev. and enl. 
Ottawa, Canada, The Mortimer Co., Ltd., 1914. 278 p. 
Laut, A. The Fur Trade of America. New York, Macmil- 
lan Co., 1921. 341 p. 6.00 
LIcHTENsTEIN, L. The Practical Furrier. Norfolk, Va., 
Atlantic Coast Printing Corporation, 1916. 27 p. 5.00 
Parron, H. Raising Fur-bearing Animals. Chicago, C. V. 
Ritter, 1925. 466 p. 6.00 
PRINCE SCHOOL oF EDUCATION FoR STORE SERVICE. A 
Manual of Furs. New York, National Retail Dry Goods 


Assoc. 62 p. .50 
RosENnBERG, C. J. Furs and Furriery. London, Sir I. Pitman 
& Sons, Ltd., 1920. 356 p. 10.75 
Sacus, J. C. Furs and the Fur Trade. London, Sir I. Pitman 
®& Sons, Ltd., 102 3.-128'p. 1.00 


TRADE PERIODICALS 
American Album of Fur Novelties. 


New York. Monthly. 30.00 
American Fur Buyer. New York. Monthly. 2.00 
American Furrier. New York. Monthly. 30.00 
Fur Age Monthly. New York. 2.00 
Fur Age Weekly. New York. Weekly. 3.00 
Fur Trade Journal of Canada. Toronto, 

Canada. Monthly. 2.00 
Fur Trade Review. New York. Monthly. 3.00 


GROCERIES AND MEATS 


Barnuart, E. W. Training for the Grocery Business. Wash- 
ington, Government Printing Office, 1926. 179 p. .25 
(U.S. Federal Board for Vocational Training. Bulletin 
No. 107. Commercial Series No. 5.) 

BEECHING, C. L. T. Grocery Business Organization. Lon- 
don, Sir I. Pitman & Sons, Ltd., 1911. 164 p. 1.75 
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Burrerick PusBLisHinc Co. The Story of a Pantry Shelf. 


New York, Butterick Pub. Co., 1925. 224 p. 1.00 
Catvert, A. F. Salt and the Salt Industry. London, Sir I. 
Pitman & Sons, Ltd., 1919. 151 p. 1.00 
Canned Foods. Washington, Government Printing Office, 
1gI7- .20 


(U.S. Bureau of Foreign and Domestic Commerce. Mis- 
cellaneous Series No. 54.) 

Chicle and Chewing Gum. Washington, Government Printing 
Office, 1924. 
(U. S. Bureau of Foreign and Domestic Commerce. 
Trade Information Bulletin No. 197.) 

CrissEy, F. The Story of Foods. Chicago, Rand, McNally & 


Cos 1917. 501 p. E25 
Dipman, C. W., ed. Better Grocery Stores. New York, The 
Progressive Grocer, 1928. 73 p. 50 
Dixon, W. H. The Match Industry. London, Sir I. Pitman 
& Sons, Ltd., 1925. 150 p. 1.00 
Dove ras, C. E. -Rice.-London, Sir I]. Pitman & Sons, Ltd., 
1024, 0142p; 1.00 


Exutson, T., and Ramspen, G. W. The Management of 
Food Stuffs and Allied Departments. A Text Book for 
Co-operative Salesmen and Managers. Manchester, Eng., 
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burgh, Research Bureau for Retail Training, Carnegie 
Institute of Technology, 1921. 133 p. 2.00 

Dyer, E. Shoes; Merchandise Information for Salespeople. 
Pittsburgh, Carnegie Institute of Technology, 1920. 


61 p. -40 
Footwear Advertising and Store Displays. Boston, Retail Shoe 
Salesmen’s Institute, 1921. 230 p. 5-00 


Garrison, C. L. How to Conduct a Successful Shoe Store. 
Boston, Boot & Shoe Recorder Pub. Co., 1908. 70 p. 


1.00 

HaicuT, L. P. Foot Troubles and the Evolution of Footwear. 
2d ed. Muskegon, Mich., 1921. 87 p. 1.00 
Hamitton, G. F. Retail Shoe Salesmanship. Boston, Retail 
Shoe Salesmen’s Institute, 1920. 197 p. 3.00 
Haropinc, J. S. Boot and Shoe Industry. London, Sir I. Pit- 
man & Sons, Ltd., 1918. 130 p. 1.00 
Hides and Skins. Chicago, Shoe and Leather Weekly, 1912. 
247 p. 5.00 


How to Manage a Retail Shoe Store. Boston, Boot and Shoe ° 
Recorder Print, 1888. 205 p. 

Investigation of the Trade Practices and Profits Involved in 
the Manufacture and Sale of Boots and Shoes. St. Paul, 
Minn., State Department of Agriculture, 1920. 
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La Crorx, F. W. Leather Specimen Book. Milwaukee, Wis., 


Pfister & Vogel Leather Co., 1917. 7 plates. 9.00 
Leymann, M. A. Leather Goods Department. New York, 
Ronald Press Co., 1917. 163 p. 1.25 


Mann, W. L., and Forson, S. A. A Manual on Foot Care 
and Shoe Fitting. Philadelphia, P. Blakiston’s Son & Co., 
1920. 124 p. 75 

Munson, E. L. Soldier’s Foot and the Military Shoe. Me- 
nasha, Wis., George Banta Pub. Co., 1917. 147 p. 1.25 

Nicuo as, F. H. Building of a Shoe. Lynn, Mass., Nicholas 
Press, 1912. 2.00 

Nortu, L. V. The Boot and Shoe Industry in Massachusetts 
as a Vocation for Women. Washington, U.S. Bureau of 
Labor Statistics, 1916. 30 

PLuckneEtTT, F. Introduction to the Theory and Practice of 
Boot and Shoe Manufacture. New York, Longman’s 


Greeni&)Co., 10167322) 0. 2.00 
Procter, H. R. Making of Leather. New York, G. P. Put- 
nam’s Sons, 1914. 153 Pp. 1.00 
RasMussEN, C. R. Dictionary of Footwear. Faribault, Minn., 
C. R. Rasmussen, 1912. 96 p. 1.05 
ScHoLL, W. M. Dictionary of the Foot. Chicago, Foot Spe- 
cialist Pub. Co.; 1915.78: p. 1.00 
ScHott, W. M. Human Foot. 3d ed. Chicago, Foot Spe- 
cialist Pub. Co., 1920. 415 p. 3.50 
ScHOLL, W. M. Practipedic Reference Guide. Chicago, Foot 
Specialist Pub. Co., 1920. 2.00 
The Shoe Manufacturing Industry of New England. Boston, 
Boston Chamber of Commerce, 1925. 30 p. 1.00 


(New England Industrial Surveys.) 

Shoe Trade Journal’s Shoe Book for Retail Dealers. Chicago, 
Jacobsen Pub. Co., 1905. 240 p. 

The Shoeman. Educational Training Course, Retail Shoe 
Salesmen’s Guide; Being a Text Book of Information 
and Inspiration for All Retail Shoe Folks. Boston, Ar- 
thur L. Evans Co., 1912. 249 p. 2.00 
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Tay or, F. P. Book of Shoe Window Displays. Boston, F. 
P. Taylor, 1920. 68 p. 

Tay or, W. C. Shoe and Leather Lexicon. 3d ed., rev. Bos- 
ton, Boot & Shoe Recorder Pub. Co., 1916. 78 p. 

Time and Labor Costs in Manufacturing 100 Pairs of Shoes, 
1923. Washington, Government Printing Office, 1924. 
(U.S. Bureau of Labor Statistics. Bulletin No. 360.) 

Training Course for Retail Shoe Salesmen. Boston, Retail 
Shoe Salesmen’s Institute, 1920-1. 8 vols. 


I. Retail Shoe Salesmanship, 197 p. 3.00 
2. Correct Shoe Fitting. 217 p. 3.00 
3. Materials in Shoes. 190 p. 3-00 
4. Shoemaking. 226 p. 3.00 
5. Footwear Merchandising. 215 p. 5-00 
6. Stockkeeping. 207 p. 5.00 
7. Footwear Advertising and Store Displays. 230 p. 
5.00 
8. Introduction to Shoe Store Management. 5-00 


U. S. FepErAL TrapE Commission. Report on Leather and 
Shoe Industries. Washington, Government Printing Of- 
fee, -TO19. 180 p. .20 
U. S. Feperat Trape Commission. Report on Shoe and 
Leather Costs and Prices. Washington, Government 
Printing Office, 1921. 212 p. 15 
Verrcu, F. P., Frey, R. W., and Crarkxe, I. D. Wearing 
Qualities of Shoe Leathers. Washington, Government 


Printing Office, 1923. 25 p. .10 
(U. S. Department of Agriculture. Dept. Bulletin No. 
1168.) 


Wages and Hours of Labor in the Boot and Shoe Industry: 
1907 to 1924. Washington, Government Printing Of- 
Hee, £925.) 307. p. 15 
(U. S. Bureau of Labor Statistics. Bulletin No. 374.) 

Waresurc, J. P. Hides and Skins and the Manufacture of 
Leather. Boston, First National Bank of Boston, 1921. 
78 p. Gratis 


[ 81] 


Bibliography of Retailing 


Your Hand Always on the Wheel. Brooklyn, N. Y., J. & T. 


Cousins Co., 1922. 
(Shoe Retailing.) 
TRADE PERIODICALS 
American Review of Shoes and Leather. 
Philadelphia. 
Boot and Shoe Recorder. Boston. 
Hide and Leather. Chicago. 

Shoe and Leather Facts. Philadelphia. 
Shoe and Leather Journal and Footwear 
in Canada. Toronto, Canada. 
Shoe and Leather Reporter. Boston. 

Shoe Buyer. Boston. 

Shoe Findings. New York. 

Shoe Repairer and Dealer. Boston. 
Shoe Retailer. Boston. 


Monthly. 


Weekly. 
Weekly. 


Monthly. 


Semi-monthly. 


Weekly. 


Monthly. 
Fortnightly. 


Semi-monthly. 


Weekly. 


SPORTING GOODS 


TRADE PERIODICALS 
Sport Goods Journal of Canada. To- 


ronto, Canada. 
Sporting Goods Dealer. St. Louis, Mo. 
Sporting Goods Gazette. Syracuse, N.Y. 
Sporting Goods Journal. Chicago. 
Tourist and Sporting Goods. Toronto, 
Canada. 


Western Sportotogue. Los Angeles, 
Calif, 


STATIONERY 


Monthly. 
Monthly. 
Monthly. 
Monthly. 


Monthly. 


Monthly. 


2.00 
5-00 
5-00 
1.00 


2.00 
6.00 
4.00 
2.00 
2.00 
3.00 


1.00 
2.00 
1.00 
1.00 


1.00 


1.50 


CLapPErRToN, G. Practical Paper-making. 3d ed. New York, 


D. Van Nostrand Co., 1926. 220 p. 


2.50 


Dawe, G. Paper and Stationery Trade of the World. Wash- 


ington, Government Printing Office, 1915. 458 p. 


.50 


(U. S. Bureau of Foreign and Domestic Commerce. 


Special Consular Reports No. 73.) 
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LEHMANN, H. M. Paper and Stationery. New York, Ronald 


Press Co. 1922... 195 p. 1325 
Leuner, S. Ink Manufacture. 3d rev. and enl. ed. New 
York, D. Van Nostrand Co., 1926. 220 p. 3.00 


TRADE PERIODICALS 
American Stationer and Office Manager. 


New York. Monthly. 2.00 
Bookseller and Stationer and Office 

Equipment Journal. Toronto, Can. Monthly. 2.00 
Brentano’s Book Chat. New York. Bi-monthly. .50 
Modern Stationer. New York. Monthly. 1.50 
Publishers’ Weekly. New York. Weekly. 5.00 


TOILET GOODS 
CresswELlL, E. J. J. Sponges. London, Sir I. Pitman & Sons, 


Wtd=,- 1922. 126 p. 1.00 
Parry, E. J. Raw Materials of Perfumery. New York, 
Isaac Pitman & Sons, 1921. 112 p. 1.00 


PoucHEr, W. A. Perfumes, Cosmetics and Soaps. Rev. ed. 
New York, D. Van Nostrand Co., 1926. 2 vols. 10.00 

PrINcE ScHooL oF EpucaTION FoR STORE SERVICE. Toilet 
Goods. New York, National Retail Dry Goods Assoc., 
1025. 127 p. 1.00 

Simmons, W. H. Soap. New York, Isaac Pitman & Sons, 
IQgI7. 120 p. 1.00 

World Trade in Toilet Preparations. Washington, Govern- 
ment Printing Office, 1925. 70 p. .10 
(U. S. Bureau of Foreign and Domestic Commerce. 
Trade Information Bulletin. No. 344.) 

TRADE PERIODICALS 
American Perfumer and Essential Oil 


Review. New York. Monthly. 3.00 
Modern Beauty Shop. Chicago. Monthly. 2.00 
Notion and Novelty Review. New York. Monthly. 2.00 
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Perfumer’s Journal. New York. | Monthly. 3.00 

Soap Gazette and Perfumer. New York. Monthly. 2.00 

Toilet Goods. New York. Monthly. 1.00 

Toilet Requisites. New York. Monthly. 2.00 
TOYS 

Canninc-WricHT, H. W. Peeps at the World’s Dolls. 

New York, Macmillan Co., 1923. 87 p. 1.50 


PRINCE SCHOOL oF EDUCATION FoR STORE SERVICE. Toys. 
New York, National Retail Dry Goods Assoc., 1924. 
206 p. 1.50 

SINGLETON, E. Dolls. New York, 1927. 167 p. 7.50 

U. S. Liprary oF Concress. Bibliography on Toys. Wash- 
ington, Government Printing Office, 1920. 3 p. 


TRADE PERIODICALS 


Playthings. New York. Monthly. 2.00 
Toy Department. San Francisco, Calif. Monthly. 1.00 
Toys and Novelties. Chicago. Monthly. 2.00 


O. Retail Merchandise Sales Manuals Prepared 
by Manufacturers 


CLOTHING 


Chats on Garment Salesmanship. Cleveland, O., The Prince- 
Beiderman Co. 

Knit Underwear. New York, Associated Knit Underwear 
Mfrs. 

Some Thinks. Piqua, O., The Superior Underwear Co. 

Tips and Pointers for Underwear Dealers. Kenosha, Wis., 
Cooper Underwear Co. 


COTTON, LINEN, WOOL, ETC. 


Clark’s O. N. T. Cottons and Threads. New York, The 
Spool Cotton Co. 
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Cotton and Cotton Manufacturers. Boston, First National 
Bank. 

Facts about Rayon. New York, Rayon Institute. 

From Wool to Cloth. Boston, American Woolen Co., 1911. 
25°). 

Linen, and How to Set the Table for Every Occasion. New 
York, Derryvale Linen Co. 


Literature from the Klearflax Linen Looms. Duluth, Minn., 
Klearflax Looms, Inc. 


The Romance of Camel’s Hair. Rochester, N. Y., The Stein- 


Bloch Co. 

Sales Manual for Esmond Blankets. Esmond, R. I., Esmond 
Mills. 

The Story of Cloth. Rochester, N. Y., Hickey-Freeman Co., 
KOS... 27-p: 1.00 


Wool and Wool Manufacture. Boston, First National Bank. 
FLOOR COVERINGS 


Constructive Linoleum Salesmanship. 11 pamphlets. Lancas- 
ter, Pa., Armstrong Cork Co. 

Creating a Charming Home. Philadelphia, Congoleum-Nairn, 
Inc. 

Inside Facts About Whittall Rugs and Carpets. Worcester, 
Mass., M. H. Whittall Associates. 

Rugs. Canton, O., Hoover Sweeper Co. 

Story of Linoleum. Lancaster, Pa., Armstrong Cork Co. 


GLOVES 


Lessons in American Glove-Craft. New York, National Asso- 
ciation of Leather Glove and Mitten Manufacturers. 

A Manual of Retail Glove Selling. Gloversville, N. Y., The 
Daniel Hays Co. 

Science in Glove Selling. Milwaukee, Wis., O. C. Hansen Co. 


HATS 


Concerning Hats. Yonkers, N. Y., Waring Hats. 
How Hats Are Made. New York, The Hat Trade Pub. Co. 


[ 85 ] 


Bibliography of Retailing 


HOSIERY 
Better Hosiery. Milwaukee, Wis., The Holeproof Hosiery Co. 
Selling Hosiery. New York, Onyx Hosiery, Inc. 
LACE 
The Romance of Lace. Chicago, Marshall Field & Co. 


LEATHER 
The Story of Berkley. New York, Slote & Schaeffer. 
(Patent Leather Belts.) 


What a Buyer of Luggage Wants to Know. New York, Ameri- 
can Leather Producers, Inc. 


PAINT 


Course in Retail Paint Salesmanship. Cleveland, The Sherwin- 
Williams Co. 7 bulletins. 


PAPER 

Glimpses of a Modern Writing Paper Mill. Housatonic, 
Mass., B. D. Rising Paper Co., 1916. 23 p. 

How Fine Writing Paper Is Made. Pittsfield, Mass., Eaton, 
Crane & Pike Co. 

The Paper User’s Primer. Holyoke, Mass., American Writ- 
ing Paper Co., 1926. 28 p. 

POTTERY AND GLASS 
Correct Table Service. New York, The Royal Doulton Pot- 


teries. 

A Day at the Onandaga Pottery, a Little Romance of China. 
Syracuse, N. Y., Onandaga Pottery Co. 

Haviland China—a History. New York, Haviland & Co. 

How to Sell More. Corning, N. Y., Pyrex Sales Division, 
Corning Glass Works. 

Instructions to ““Wear-Ever” Salesmen. New Kensington, Pa., 
The Aluminum Cooking Utensil Co. 

Lenox-china. Trenton, N. J., Lenox, Inc., 1922. 
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A Little History. East Liverpool, O., The Knowles, Taylor 
& Knowles Co. 


Some Interesting Facts About Fostoria Glassware. Mounds- 
ville, W. Va., Fostoria Glass Co. 


SuLLIVAN, E. C. Glass—Its Manufacture and Peculiarities. 
Corning, Corning Glass Works. 


SILK 


Artificial Silk. Buffalo, N. Y., DuPont Fiber Silk Co. 

Beautiful Windows. New York, The Columbia Mills. 

The Blue Book. New York, H. R. Mallinson & Co., Inc. 

Celanese. New York, The American Cellulose & Chemical 
Mfg. 

The Handbook of Spun Silk. New York, Champlain Silk 
Mills, 1922. 31 p. 

How to Sell Glove Silk Underwear. Reading, Pa., Vanity 
Fair Silk Mills. 


The Story of Silk and Cheney Silks. South Manchester, Conn., 
Cheney Bros., 1916. 63 p. 


Mill Practice of the Shelton Looms. Shelton, Conn., Sidney 
Blumenthal & Co., 1919. 15 p. 


Silk—the Real Versus the Imitation. Florence, Mass., Corti- 
celli Silk Mills. 


The Story of Rayon. New York, Viscose Co., 1925. 61 p. 
The Story of Silk. Florence, Mass., Corticelli Silk Mulls. 
What Is Spun Silk? New York, The National Spun Silk Co. 


UMBRELLAS 


Memory of My Umbrella Days. New York, W. N. Steven- 
son & Co. 


Notre: Most of the foregoing titles of manufacturers’ sales manuals ap- 
peared in an article in Women’s Wear, August, 1926, originally prepared in the 
Research Bureau for Retail Training, University of Pittsburgh, and supple- 
mented by additional titles from the School of Retailing of New York Univer- 
sity. A number of new titles have been added to the present list. 
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Addenda 
Baxter, W. J. Chain Store Distribution and Management. 
New York, Harper & Bros., 1928. 400 p. 5-00 
Hempsteap, L. The Selling Points of Cotton. New York, 
Fairchild Publications, 1928. 28 p. 25 
Hempsreab, L. The Selling Points of Rayon. New York, 
Fairchild Publications, 1927. 16 p. 25 
Hempsteap, L. The Selling Points of Silk. New York, 
Fairchild Publications, 1927. 32 p. 25 


Hempsteap, L. The Selling Points of Wool. New York, 
Fairchild Publications, 1928. 29 p. 25 
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